


#P2PWORLDIt’s a Peer-to-Peer World

Today’s MC

Mark Becker
Founding Partner
Cathexis Partners



#P2PWORLDIt’s a Peer-to-Peer World

Conference Hosts 



#P2PWORLDIt’s a Peer-to-Peer World

Exclusive Media Partner



#P2PWORLDIt’s a Peer-to-Peer World

Today’s Schedule
• 10:00 – 11:00am   How to Optimize the Peer-to-Peer Fundraising Lifecycle

• 11:30am – 12:30pm  Defining Your Peer-to-Peer Mobile Strategy

• 1:00 – 2:00pm   Community & Identity: The Path to Sustainable Revenue, 
   Illuminated by the Pediatric Brain Tumor Foundation

• 2:30 – 3:30pm   Using Broadcast Text Messaging to Boost Event 
    Recruitment & Fundraising

• 4:00 – 5:00pm   Enhancing Peer-to-Peer Experiences to Generate Funds 
   and Build Community: A Real-World Story 

    from AIDS Healthcare Foundation
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Using Broadcast Text Messaging to 

Boost Event Recruitment & Fundraising
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1. Why Text Messaging?

2. Using Broadcast Texting for:

○ Event Recruitment

○ Participant Coaching

○ Improving the Event Experience

○ Direct Response Fundraising

What We’re Covering
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Tatango:
Built for Fundraising

Multimedia Texts to Thousands with One Click

Unrivaled Delivery Speeds 

Integrations with Nonprofit Platforms

Industry Pioneer Founded in 2007

Advanced Functionality



Why Texting?

Why Texting?



P2P Top 30 Event Revenue (in billions)

Source: 2016-2022 Peer-to-Peer Top 30 

COVID



Hybrid Events



75%
of traffic on P2P event websites is 
coming from mobile devices

Source:  Nuclavis    



-18% -44%
Digital

Ad
ROI

-12%

2022 Fundraising & Digital Declined

Source: 2021 & 2022 M+R Benchmark Report 
 

Email
Response

Rate

Social
Ad 

ROI

https://mrbenchmarks.com/


A damaged email sender 
reputation can hurt email 

performance.
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90% of Constituents Aren’t Seeing Emails 

4 of 5 people sent email 
aren’t opening it*

*Source: 2021 M+R Benchmark Report

50%+ are excluded from emails 
(no opens past 6-12 months)



99%
text message open rate 

(and 90% are opened 
within 3 minutes of receipt)

Sources:  Tatango data + G2 SMS market data





4 of 5
nonprofits either have a texting program 
or plan to start one

Source:  2023 Digital Outlook Report  | 

https://digitaloutlookreport.com/


Broadcast Text Messaging:
 Event Recruitment



Nonprofits 
Can Text 
Participants 
Who’ve Given 
Their Phone

Recruitment Texts

For Your Initial List: 



Types of Texting Platforms: P2P vs. Broadcast
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P2P Texting: One to One Broadcast Texting: One to Many

Send to tens of 
thousands with one click

Send to one person 
with one click
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64%
of multimedia texts with highest ROI 
personalize content
 

Sources:  Tatango data



Personalizing Recruitment Texts

Top Fundraisers Team Captains Lapsed Participants



Texting Makes it 
Easy for Participants 
to Recruit Friends

Click to
Message

http://drive.google.com/file/d/1xuFMNGIAxuqX3wjNx0e0zne3Z7kDTLph/view


Broadcast Text Messaging:
Participant Coaching
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Integrations: Automate Texting at Scale Across Local Events

Intelligent integrations to save time, leverage data and maximize ROI



Problems Solved by Broadcast Texting

1. Duplicating Work & Takes Too Long

2. Staff Turnover & New Hire Training 

3. Texts Delivered at Right Time

Source:  Impacts Research  

https://www.silentpartnersoftware.com/blog/fundraising/5-reasons-donors-leave-and-how-to-get-them-to-stay/


53%
of multimedia texts with highest ROI were 
time sensitive
 

Sources:  Tatango data from past 6 months



Welcome Series: 

Automated 
texts sent 

0, 2, 4 days 
after event 
registration

Automate Event Welcome & Coaching Series

Coaching 
Series: 

Automated 
texts sent 

32, 30, 24, 21, 
17, 14, 7 & 1 

day before each 
local event 



Automating Welcome 
& Coaching Texts 
Across Local Events
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Setup ONCE. 
Automate for 
hundreds of 
local events.



Drive Event App Downloads



Personalizing Welcome & Coaching Texts

Team Captains Individuals
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Fundraising Coaching Text Videos

Video Welcome Goal Progress

http://drive.google.com/file/d/1bfYFkmy2VAI33UKv2s4T5mz-H87EWdR7/view
http://drive.google.com/file/d/1jcKhXfEk-q0LIUIPcOF86rcqNa159fq4/view


55
Automated text messages sent

in 2023 

(participant welcome series and 
countdown series)

57,000 
Replies received so far

from participants 

Replies to Text Messages?



Why Texting?

Broadcast Text Messaging: 
Improving the Event Experience
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Timely Reminders

Deadlines Pre-Event Webinar



42

Providing Value

Jersey Shipped New Route
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Important Updates

Start Time Changed Event Day Tips
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Improved Post-Event Experience

See PhotosAudio Thank You

http://drive.google.com/file/d/1r7q_pV1mvjbID-8rkH2jEE7mN9nz-_l5/view


Why Texting?

Broadcast Text Messaging: 
Direct Response Fundraising



March of Dimes Giving Day

• Giving Day increased

32% year-over-year

• Text messaging generated

10% of total giving 
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412%
ROI

Holt International - Dec. 30 and 31 Text Appeals



Holt International - 2022 Year-End Online Giving

Fundraising texts 
launched Dec. 30 + 31

+309%

-15%-22%



25%-50%
“Adding text messaging to an existing email fundraising program 

can increase the amount of revenue raised per person by 25%–50%.”

Source: M+R Fundraising’s 3 Ways to Supercharge Your Text Message Fundraising for Year-End

https://www.mrss.com/lab/3-ways-to-supercharge-your-sms-fundraising-for-year-end/


50

Receive a sample Walk coaching text campaign

Text WALK
to 800-800

© 2007 - 2023 Tatango, Inc. All rights reserved

tatango.com
msnusz@tatango.com
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