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Today’s MC

Mark Becker
Founding Partner
Cathexis Partners

It’s a Peer-to-Peer World #P2PWORLD
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Exclusive Media Partner
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Today’s Schedule

10:00 - 11:00am

11:30am —12:30pm

* 1:00 - 2:00pm
* 2:30-3:30pm
* 4:00-5:00pm

It’s a Peer-to-Peer World

How to Optimize the Peer-to-Peer Fundraising Lifecycle
Defining Your Peer-to-Peer Mobile Strategy

Community & Identity: The Path to Sustainable Revenue,
llluminated by the Pediatric Brain Tumor Foundation

Using Broadcast Text Messaging to Boost Event
Recruitment & Fundraising

Enhancing Peer-to-Peer Experiences to Generate Funds
and Build Community: A Real-World Story
from AIDS Healthcare Foundation

#P2PWORLD



Using Broadcast Text Messaging to

Boost Event Recruitment & Fundraising

It’s a Peer-to-Peer World \ ’ N M % oY y ¥ #P2PWORLD



Speaker

Mike Snusz
Director of Nonprofit
Customer Experience

Tatango

It’s a Peer-to-Peer World #P2PWORLD



What We're Covering

1. Why Text Messaging?

2. Using Broadcast Texting for:

O

O

O

Event Recruitment
Participant Coaching
Improving the Event Experience

Direct Response Fundraising

tatancoM
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@ Industry Pioneer Founded in 2007

\l/
“W Multimedia Texts to Thousands with One Click

Tatango:

o . . e@ . i
Built for Fundralsmg Unrivaled Delivery Speeds

E Advanced Functionality

‘%"’9 Integrations with Nonprofit Platforms



Why Texting?
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P2P Top 30 Event Revenue (in billions)
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Hybrid Events
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of traffic on P2P event websites is
coming from mobile devices

Source: Nuclavis



2022 Fundraising & Digital Declined

-18% -12%

Email Social
Response Ad
Rate ROI

Source:

tatanco™

-44%

Digital
Ad
ROI


https://mrbenchmarks.com/

A damaged email sender
reputation can hurt email
performance.

tatanc

15
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90% of Constituents Aren’t Seeing Emails

_ 1

4 of 5 people sent email 50%+ are excluded from emails
aren’t opening it* (no opens past 6-12 months)

*Source: 2021 M+R Benchmark Report 16



March of Dimes

Welcome to March for Babies

-~ OA’
@ We're so glad you've chosen
to "i step up and join March for

teXt m essa ge 0 pe n ra te Babies Triangle Mike!

The impact we have is serious
business, but that doesn't mean
we won't have fun doing it.

Ready to make an impact? Your
o fundraising dashboard has all the
d 90 / d tools you need to get started
(a n o/ a re 0 pe n e right now to raise awareness and
funds for the health of moms and

Of recei pt) babies in Triangle and

nationwide.

Click here to login and get
fundraising >>> bit.ly/3ucfO1P

Stop2End

Sources: Tatango data + G2 SMS market data
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nonprofits either have a texting program
or plan to start one

Source: 2023 Digital Outlook Report



https://digitaloutlookreport.com/

Broadcast Text Messaging:
Event Recruitment



Recruitment Texts

tatanco®

For Your Initial List:

Nonprofits
Can Text
Participants

Who've Given
heir Phone



Types of Texting Platforms: P2P vs. Broadcast

P2P Texting: One to One

Send to one person
with one click

Broadcast Texting: One to Many

totonoo\\

Send to tens of
thousands with one click 23




Multi-City Events
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of multimedia texts with highest ROI
personalize content

Sources: Tatango data



Rose, March for Babies is
right around the corner and
we noticed you haven't
signed up to join us yet.

As a past member of the
Circle of Champions, your
support is crucial to creating
positive change, and fighting
for the issues that affect
moms and babies today so
every family gets the best
possible start.

We hope you'll join us again
at the March for Babies >>

txting.io/6a9d3COptAMM

Top Fundraisers

Personalizing Recruitment Texts

Mark, March for Babies is right
around the corner and we
noticed you and the Red Hat
team haven't signed up to join §
yet.

As a past team captain, your
support is crucial in creating
positive change, and fighting the
issues affecting moms and
babies today so that every family
gets the best possible start.

It's been quite a busy year so far,
but we hope you and the Red
Hat team join us again this year
at March for Babies. txting.io/
6EPkvbtkvcbu

Team Captains

Kim, March for Babies is right
around the corner and we
noticed you haven't signed up to
join us yet.

As a past participant, your
support is crucial in creating
positive change, and fighting the
issues affecting moms and
babies today so that every family
gets the best possible start.

It's been quite a busy year so far,
but we hope you'll join us again
this year at March for Babies.
txting.io/61pHjp8vDME4

Your support improves maternal

Lapsed Participants
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TeXtI ng M a kes It Walk to End Breast Cancer

Registration Fee Increases

Easy for Participants TOmOrTOw
to Recruit Friends

Click to

AWAY
i Message

WALKTO END 2™
BREAST CANCER

Mary, we're just four weeks
away from the Walk to End
Breast Cancer!

Registration fees are
increasing tomorrow. Can
you let friends know?

ol ~) \ g
+r OO 20



http://drive.google.com/file/d/1xuFMNGIAxuqX3wjNx0e0zne3Z7kDTLph/view

Broadcast Text Messaging:
Participant Coaching



P2P Texting for Multi-City Events
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[ e Broadcast Texting for Multi-City Events
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Integrations: Automate Texting at Scale Across Local Events

Blackbaud TeamRaiser®

Blackbaud Raiser’s Edge NXT® _-,'- FundraiseUp .' VirtUOUS

Blackbaud Luminate Online®

Clossy — Hubspyt

Intelligent integrations to save time, leverage data and maximize ROI
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Problems Solved by Broadcast Texting

1. Duplicating Work & Takes Too Long

2. Staff Turnover & New Hire Training

3. Texts Delivered at Right Time

ource:


https://www.silentpartnersoftware.com/blog/fundraising/5-reasons-donors-leave-and-how-to-get-them-to-stay/

tatancoM

of multimedia texts with highest ROl were
time sensitive

Sources: Tatango data from past 6 months



Automate Event Welcome & Coaching Series

Welcome Series:

Automated
texts sent
0, 2, 4 days
after event
registration

March of Dimes

Welcome to March for Babies

e i sl

@ We're so glad you've chosen
to ¢ § step up and join March for
Babies Triangle Mike!

The impact we have is serious
business, but that doesn't mean
we won't have fun doing it.

Ready to make an impact? Your
fundraising dashboard has all the
tools you need to get started
right now to raise awareness and
funds for the health of moms and
babies in Triangle and
nationwide.

Click here to login and get
fundraising >>> bit.ly/3ucf01P

Stop2End

March of Dimes

Finish your fundraising strong!

MARCH
= BABIES

5

)

7 more days! Follow up with your
friends and family and rally support to
help give families everywhere the best
possible start.

Here are a few quick tips to help
you finish strong

*Activate your Facebook fundraiser if
you haven't already. This is the easiest
way to raise critical funds.

*Send another email to your friends,
family and co-workers.

*Last but not least, make a personal
gift. bitly/41RhT8g

Namndliiali amd coin'll mamvimes mmmml

tatanco™

Coaching
Series:

Automated
texts sent
32, 30, 24, 21,
17,14,7 & 1
day before each
local event




Automating Welcome
& Coaching Texts
Across Local Events

Setup ONCE.
Automate for

hundreds of
local events.

tatancM

Scheduled Messages

Date/Time

MFE Registration Date +4
Days 3:00pm EDT

MFE Registration Date +2
Days 2:00pm EDT

MFE Registration Date
1.00pm EDT

MFE 2022 Event Date -1
Day 12:00pm EDT

MFB 2022 Event Date
-30 Days 4:00pm EDT

MFB 2022 Event Date -7
Days 5:00pm EDT

MFB 2022 Event Date
-24 Days 5:00pm EDT

MFB 2022 Event Date
-32 Days 3:00pm EDT

MFB 2022 Event Date
-14 Days 5:00pm EDT

MFB 2022 Event Date -17
Days 5:00pm EDT

MFB 2022 Event Date -21
Days 5:00pm EDT

Message

o mob-nat-mfb-2023-coaching-3-activate-f..

@ mob-nat-mfb-2023-coaching-2-personal-g..

o mob-nat-mfb-2023-coaching-1-welcome

o mob-nat-mfb-2023-coaching-11-one-day-...

@ mob-nat-mfb-2023-coaching-9-thirty-day..

o mob-nat-mfb-2023-coaching-10-seven-da...

@ mob-nat-mfb-2023-coaching-5-social-tool...

o miob-nat-mfb-2023-coaching-4-click-to-sh...

@ mob-nat-mfb-2023-coaching-8-click-to-sh..

o mob-nat-mfb-2023-coaching-7-social-tools

o mob-nat-mfb-2023-coaching-6-fundraisin...

35



Drive Event App Downloads

Holly, our walk is 4 weeks

away! Be sure to
ol Ao v/ R e



March of Dimes

Tip to grow Team Red Hat

Mike, start Team Red Hat off
strong by using social media to
invite others to join your March
for Babies team! This simple, but
powerful step makes it easy to
grow your team!

Share your page today >>
eventpage.org/mikesnusz

Every new team member you
add makes a difference to help
ensure all families have healthy
pregnancies and strong babies.

Because of you, 4 million babies
born each year benefit from
March of Dimes' programs,
education, advocacy, and

Team Captains '/

Personalizing Welcome & Coaching Texts

March of Dimes

Ready to kick start your
fundraising?

MARCH
= BABIES

G

THE LIVES

MIL R ‘

Rose, start March for Babies off

strong with a personal gift! This

simple, but powerful step makes
it easy for friends to match your
gift.

Every dollar you give and raise
makes a difference to help
ensure all families have

healthy pregnancies and st
babies. >> eventpage.org/
rosesmith

Because of you, 4 million babies
born each year benefit from
March of Dimes' programs,
education, advocacy, and
research breakthroughs. You're

Individuals



Fundraising Coaching Text Videos

Video Welcome

3:41 .
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Walk to End Breast Cancer

"If we can reach these women early
enough, more lives can be saved."

This is why breast cancer survivor,
Jane Smith, started the Walk to End
Breast Cancer 17 years ago.

Too many women can't afford a
mammogram -- and their early-stage
breast cancer goes undetected.

Every dollar you raise helps someone
get a mammogram. Raise money by:

& Making a donation of $25 (or more)
.t Posting on Facebook
- Emailing 10 friends

A2 Visit your Participant Center to get
started: txting.io/6HRXABCaAFtm

Stan?Fnd

G O o
+ D8O+ O

9)
L}

3:39 .

< S

Walk to End Breast Cancer

$30,000 Away From Walk Goal

MAMMOGRAM GOAL:

10,000

WALK TO END 3%
BREAST CANCER

Mary, the Walk to End Breast
Cancer is two weeks from today!

We're $30,000 away from our goal
to give 10,000 mammograms to
those who can't afford them. Can
you help?

Here are tips from top
fundraisers:

"Ask for support. Cancer has
affected so many, people will
help."

"Email close friends early on.
Others will see their gifts & follow

G O
+r OB e O

k

tatanco™

Goal Progress

38


http://drive.google.com/file/d/1bfYFkmy2VAI33UKv2s4T5mz-H87EWdR7/view
http://drive.google.com/file/d/1jcKhXfEk-q0LIUIPcOF86rcqNa159fq4/view

Replies to Text Messages?

57,000

Automated text messages sent
in 2023

(participant welcome series and
countdown series)

23

Replies received so far
from participants

tatanc oM



Broadcast Text Messaging:
Improving the Event Experience



Timely Reminders

Bike to the Beach

IMPORTANT
RIDER
INFORMATION

wa, 2 N
Bike to the Beach is next week. Our
team will be sending daily updates and
tips to help get you ride-ready. Here
are the important dates and deadlines
ahead:

Today:

Last Day to Guarantee Your Bus Seat:
We have buses to take you back to your
starting line at 3:00 PM, 4:00 PM and
5:00 pm on ride day. Click here for a
refresher on how to add the bus:
txting.io/67cwvhPwnkK8

Monday, July 24th:

Rider numbers will be set. The highest

fundraiser gets #1, 2nd place get's #2,

and so on. See your rank: txting.io/
kabJ6MhFvSh

Pre-ride Preparation Webinar: Attend
our online presentation at 7:00 PM to get
all the ride details. RSVP on Facebook:
txting.io/6 1MAATUGMxXxwA

Deadlines

Bike to the Beach

ike to the beach

' Ride Details

Ride Presentation & Rider #
Deadline

First: Ride numbers will be set
tonight at midnight. #, The top
fundraiser will be #1, with the
others following suit. What will
your number be? See the rankings:
txting.io/6KMg4FYysTsE

Second: Join tonight's Pre-Ride
presentation. Don't miss this
chance to get all the ride details.
Just click here to join - we'll start
in 30 minutes: txting.io/
6b1SLfJwHvsC

Pre-Event Webinar

tatanco™

41



Providing Value

Bike to the Beach

Jersey Mailing Update

Great news! This week, The Bike to
the Beach Team sent out a
whopping 400 jerseys, and yours is
included in the batch. £

You should have already received a
tracking number, so you can keep a
close eye on its journey to your
doorstep. g

Remember, your mailing only
includes your jersey. & Your rider
number, will be provided to you at
the starting line.

' Jersey Shipped

Bike to the Beach

We Have A New Route
Join Our Webinar To Learn More

The Bike to the Beach team has
created a brand new route for this
year's ride. Say "goodbye" to the
traffic on Route 404 and say
"hello" to a smoother, more
peaceful journey through the
Maryland and Delaware
countryside.

We've organized a Zoom webinar
today at 1:30 PM to unveil the new
route. Click here to join the Zoom:
txting.io/6zQPpcG6ruR?2

Don't miss this opportunity to
learn more about the new route
and get all the insider details!

Stop2End

tatanco™

42
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Important Updates

Walk to End Breast Cancer
Bike to the Beach

Today's the day! Get ready to walk!
Just a friendly reminder for

tomorrow's Bike to the Beach.
We've made some adjustments to
the starting times on the Eastern
Shore due to the high
temperatures predicted. The 50-
Mile Bay to Beach ride will start at
8:00 AM instead of 8:30 AM. ()

For a seamless experience, we Mary, we can't wait to see you at the
recommend setting up STRAVA Walk to End Breast Cancer today!
before you hit the road. Here's the
direct link to your route: txting.io/
6VTMAZ7gMV2y

Here's what you need to know:

. Late Registration
Opens at 6am and closes at 8am!

Stay hydrated, stay prepared, and

enjoy the ride! == & Parking

Park at Lots A and B in Delaware Park.

kR kR Rk

Note: If you have changed your
starting-location, that is ok. We
will do our best to provide you a
new number at your new location. ? Startline

We'll start at 8am by the water tower.

‘\\ Honor/Memory/Survivor Bibs
Wear one to honor a loved one!

Stop2End

R J» AFTER PARTY!
The best party in town starts at 10am.

Full details at txting.io/65KAKKbrnbNy

Start Time Changed ~ Event Day Tips ! 43




Improved Post-Event Experience

Audio Thank You

3:39
Walk to End Breast Cancer

We can't say it enough... THANK
YOU!

A MESSAGE FROM:
Eric Rian

President of Walk ta

Mary, how did your Walk to End
Breast Cancer go today?

I'm excited to share walkers like
you raised $805,000 to fight
breast cancer!

We hope you had a great time!
Will you share your experience
today with us? Let us know how
it went: txting.io/65pMGXdBYZCo

Finally, if you were inspired today
to help women overcome breast
cancer, post photos on social
media and ask friends to donate.

O I A )

+: O = O

—
-

Bike to the Beach

Our photographers have captured
some incredible moments
yesterday and are processing the
photos. We will share their photos
with you on our Facebook group
this week: txting.io/6NfDKyEwk3cJ

But we also want to see your
photos and see how you
experienced the ride. ° Email
your favorites to us at
Photos@biketothebeach.org and
we'll share them with our

community. We can't wait to see
your memories of this amazing
event!

Stop2End

tatanco™

See Photos

44


http://drive.google.com/file/d/1r7q_pV1mvjbID-8rkH2jEE7mN9nz-_l5/view

Broadcast Text Messaging:
Direct Response Fundraising



March of Dimes Giving Day

- Giving Day increased

32% year-over-year

- Text messaging generated

10% of total giving

It's March of Dimes Giving Day! Help
us support NICU families, so babies
can survive, thrive & grow to reach
their amazing potential!
bit.ly/3A7ZTcE

Stop2End

Final hours to have your March of
Dimes Giving Day gift 3x matched!
Donate today to help newborns in the
NICU survive and thrive bit.ly/3Ak70E2

Stop2End

See how your March of Dimes Giving
Day gift makes an impact. Thanks for
everything you do to fight for the
health of moms and babies.
bit.ly/3ecOCCqg

Stop2End

tatanco™

-

MARCH OF DIMES

“ "GIVING
% DAY

"9‘ 8.25.2022

(\

)|
Hi It's March of Dimes!

Lauren knows first-hand the
importance of March of Dimes NICU
Family support (NSF) program. Born a
year after NSF was introduced to
hospitals across the country, Lauren
and her family were one of the first to
benefit from the resources.

Born preterm at 26 weeks, weighing
one pound, seven ounces, she was in
the NICU for 89 days. Lauren's parents
relied on March of Dimes to guide and
support them during that uncertain,
frightening time.

20 years later, Lauren has come full
circle. Her experience inspired her to
pursue a career as a NICU nurse. "l
really want to give back that same love
and care that | received when | was a
NICU baby to other families that need
it." -Lauren

On this Giving Day, help us meet our
goal so we can be there for NICU
families and their babies, so they can
survive, thrive and grow to reach their
amazing potential-like Lauren!
bit.ly/3dJYAJA

Stop2End 16
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Holt International

Can you help a child?

Hi, Kim! Will you make a
tax-deductible year-end gift
to care for a child who
needs help?

You can choose for your gift
to help feed a hungry child,
care for a child in an
orphanage, give lifesaving
medical care or critical
education.

Please give here before
midnight tomorrow:
txting.io/6Jrr62jdcr8x

-Your friends at Holt
International

Holt International - Dec. 30 and 31 Text Appeals

r

Holt International

Please give before
midnight!

11 :59: 53

hrs mins secs

until Our
End of Year
Midnight Deadline

AHOLT

Time is running out to give a
tax-deductible gift in 2022
to help a child, Sarah.

Your gift right now will feed
a hungry child, care for a
child in an orphanage, give
lifesaving medical care or
critical education. Anything
you can give will help a
child in greatest need.

Please give before midnight
tonight (PST) here:
ixting.io/6HbdGDKrfJgP

-Your friends at Holt

Stop2End

tatanco™
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Holt International - 2022 Year-End Online Giving

300%
250%
200%
150%
100%

50%

0%

-22% -15% Fundraising texts
-50% » launched Dec. 30 + 31
GivingTuesday Dec. 1-28 Dec. 29-31
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5%-50%

“Adding text messaging to an existing email fundraising program
can increase the amount of revenue raised per person by 25%-50%.”

Source: M+R Fundraising’s


https://www.mrss.com/lab/3-ways-to-supercharge-your-sms-fundraising-for-year-end/

Receive a sample Walk coaching text campaign

Text WALK
to 800-800

tatango.com
msnusz@tatango.com

© 2007 - 2023 Tatango, Inc. All rights reserved

tatancoM
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